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GENERAL INFORMATION 


The Lake County Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the 
history and geography of Lake County, Illinois from its 
earliest known inhabitants to the present. The Curt Teich 
Postcard Collection is a grant-funded special section of 
the Museum, devoted to the preservation and interpreta¬ 
tion of the industrial archives of the Curt Teich Company 
of Chicago, which includes postcards and photographs of 
subjects related to the United States in the 20th century. 

The Lake County Museum is a department of the Lake 
County Forest Preserve District. 

Location About 40 miles northwest of Chicago in the Lake- 

wood Forest Preserve, Route 176 and Fairfield Road, 
Wauconda, Illinois 60064. (312) 526-7078 

(312) 526-8638 Curt Teich Collection 


Exhibition Open daily 1:0O p.m. to 4:30 p.m. 

Gallery 

Research Monday-Friday by appointment only. 

Library 

Admission $1.00 for adults, 50c for students and senior citizens. 
Monday is a free day for all visitors. 

Membership Memberships to the Museum are available through 
the Lake County Museum Association, a support 
group. 

Curt Teich Office hours 8:30 a.m. to 4:30 p.m. Monday-Friday. 
Collection Visits to the Collection are by appointment only. 

The Curt Teich Collection offers a separate mem¬ 
bership (see below). 
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The Holmes Building on fire. Galesburg, IL Curt Teich postcard. Ca. 7906. 


JOIN US 


The Curt Teich Postcard Collection needs your support to maintain 
quality preservation of its collections and to find new ways of mak¬ 
ing its resources available. 

Your membership or donation to the Curt Teich Collection will 
help provide professional staff to care for the archives, will aid in 
the ongoing effort to preserve the artifacts through environmental 
monitoring, conservation procedures and materials, and will help 
support methods of bringing this unique material to the public 
through exhibits, publications, and research services. 

The Curt Teich Postcard Collection at the Lake County Museum is a 
valuable resource of historically significant photographs; images 
that tell the history of 20th century America. 


Enroll now as a member of the Curt Teich Postcard Collection. 
Annual memberships: 


Student 

$ 10.00 

Individual 

$ 15.00 

Family/Group 

$ 20.00 

Institutional Nonprofit 

$ 20.00 

Contributing 

$ 35.00 

Sustaining 

$150.00 

Life (One-time payment) 

$500.00 


Benefits of membership include free admission to the Museum and 
the Curt Teich Collection, a subscription to the Postcard Journal, 
10% discount in the Museum store, and a 10% discount on Teich 
Collection research services. 












The first two books illustrated solely with 
images from the Curt Teich Collection 
have just been published! Produced by 
the National Trust for Historic Preserva¬ 
tion's Preservation Press, the books are 
the first in the Press' new "Past Age Post¬ 
cards' series. 

Ducks and Diners: Views From America's 
Past presents twenty-four ready-to-mail 
postcard images of roadside architectural 
structures, including such landmarks as 
Lucy, the Margate (New Jersey) elephant¬ 
shaped hotel, Shreveport Louisiana's 
Koolmotor — "The Most Beautiful Serv¬ 
ice Station in the South" and High Point, 
North Carolina's "Bureau of Informa¬ 
tion", a building shaped like a chest of 
drawers. 

Picture Palaces: Views From America's 
Past presents twenty-four images of 
motion picture houses dating from the 
Dreamland Theatre in Montrose, Colo¬ 
rado, built in 1890 as a vaudeville house 
to the 1949 streamlined facade of the 
Varsity Theatre in Martin, Tennessee. 

David Naylor introduces Picture Palaces 
in a short reminiscent essay about the 
magical experience of going to the 
movies in a time before today's multi¬ 
screen theatre complexes. Naylor is the 
author of Great American Movie The¬ 
atres and American Picture Palaces as 
well as a consultant on various theatre 
projects, including the film The Movie 
Palaces. Ducks and Diners is introduced 
in a essay by Chester Liebs who writes of 
roadside architecture as being “a phe¬ 
nomenon uniaue to the 20th century ... 
the creation of a whole genre of struc¬ 
tures that function as commercials ... 
these evocative buildings, signs, and sym¬ 
bols are designed to entice the passing 
motorist to stop the windshield movie, 
step into the set and purchase a product 
or service along the vast main street of 
the motor age — the open road." Mr. 
Liebs is the author of Main Street to Mir¬ 
acle Mile: American Roadside architec¬ 
ture and is the director of the historic 
preservation program at the University of 
Vermont, Burlington. 

Both books also offer a concluding essay, 
written by Teich Collection curator Kath¬ 
erine Hamilton-Smith about the impor¬ 
tance postcard images have for under¬ 
standing American 20th century culture. 


NATIONAL 


TRUST 

COLLABORATION 


Working on Ducks and Diners and Pic¬ 
ture Palaces offered the Teich Collection 
staff the rare opportunity of discovering 
the stories behind forty-eight of the 
some 350,000 postcard images in the Col¬ 
lection. In order to fulfill the hundreds of 
research requests we receive each year, 
we never have the time nor are present¬ 
ed with the need of finding out about 
the images to which we provide access. 
For these new books, that was exactly the 
task before us. For each building in¬ 
cluded in the books, we had to uncover 
the date of construction, establish 
whether or not the structure was still 
standing and, if still extant, what it was 
currently being used for. If the building 
was gone, we needed to know how and 
when it was destroyed. Some of the an¬ 
swers to these questions were not easy to 
unearth. 

The giant cranberry juice bottle on 
Routes 6 and 28, near Onset, Massachu¬ 
setts seemed to be only a foggy memory 
in the minds of everyone we talked to, 
from the folks at the Massachusetts His¬ 
torical Society to local chamber of com¬ 
merce archivists to the Ocean Spray 
Company itself, which first constructed 
the roadside stand. Most people were 
able to vaguely recall the structure; per¬ 
haps they drove by it once or twice when 
they were children, but no one could 
give us definite information about it. 
Everyone knew it had once stood along¬ 
side the highway and everyone knew it 
wasn't there any longer. "Oh, it's long 
gone, that's for sure" they'd say. No par¬ 
ticulars were to be had. Out of sight, out 
of mind. 


■ "Meet me tonight in Dreamland." 

The people of Montrose, Colorado were 
eager to do just that as they anxiously 
awaited the opening of the new theatre 
christened "Dreamland". The building 
which had been built in 1890 was being 
renovated to accommodate the showing 
of moving pictures. An article written in 
the Daily Press, March 19,1912 described 
the theatre in great detail as having 
"been newly papered in dark green with 
prettily decorated panels and paper 
embellishments." The seats were opera 
folding chairs and there were approxi¬ 
mately 250 in the theatre. Lest anyone be 
afraid that there were too many chairs in 
the room, the article went on to assure 
the reader that "the aisles are close to 
three feet wide so that in case of fire the 
people would not all crowd into one 
aisle and trample the small and weak to 
the floor." 

The Dreamland was a theatre Montrose 
could be proud of for its exterior as well 
as interior. The same article touts the 
Dreamland's tapering casings on the front 
of the building as "all the rage ... in the 
northwest" and the very first in Mont¬ 
rose. In addition to the casings which 
were "certainly mighty nobby," the front 
of the building was to be "illuminated 
with electric globes." The advertising 
postcard the Teich Company printed not 
long after the Dreamland's opening 
showed it at night lit up in all its glory. 


Searches for information on most of the 
images uncovered intriguing and some¬ 
times very personal stories. The process 
of discovering these stories made us 
reflect on how the Teich Collection is the 
tip of the iceberg of 20th century Amer¬ 
ican culture; how each of these postcard 
images has a story behind it, a story tied 
to the community and to the people who 
built the strut tu res, cared for and used 
them, and who lamented their demo¬ 
lition. "Sure, I remember that place ... 
that's where I used to lake my girl on 
Saturday night. Their specialty was barbe¬ 
cued ribs and they had dancing 'til three 
in the morning!" Here are some of the 
stories we found: 


Dreamland Theatre. Montrose, CO, Curt Teich postcard. 
Ca. 1912. 














A. Chinn’s Cave House Garage. Brooklyn Bridge, KY. Original photograph for postcard. 1930. 


where you could “Dine and Dance in 
cool comfort from nine in the evening 
until two in the morning/' From the 
1950s until its dosing in 1973, the drive-in 
attracted a younger crowd, and accord¬ 
ing to the curator of the Tulsa County 
Historical Society, it will be best remem¬ 
bered by three or four generations of 
teenagers who “hung out" at Bishop’s. 

After it closed, the building spent several 
years in limbo until it was finally torn 
down. Demolition dates vary from 1975 
to 1978. No one seemed to remember 
precisely when. It was simply noticed 
one day that, "... they torn down Bishop’s.'' 

■ The Roadside Rest, Oceanside, Long 
Island's “Famous Rendezvous" was also 
lovingly remembered by the people we 
contacted for information. By 1936, the 
Roadside Rest was described as having a 
“gay and romantic atmosphere, fascinat¬ 
ing dance music, and delicious food well 
served" and as “one of the outstanding 
places for pleasure lovers." It was a 
“bright spot that catered to millions." 


The Dreamland underwent many 
changes in its approximately 25 years of 
operation. It began as a ten cent theatre, 
but by 1917 the price was up to fifteen 
cents. 1929 brought a special treat for the 
people of Montrose and a novelty for 
most — talking pictures. Sometime in the 
following ten years the Dreamland closed 
its doors. An article in the July 1,1939 
Daily Press tells of the dismantling of a 
bowling alley that had taken over the old 
Dreamland building. Plans called for the 
site to be turned back into a theatre 
which would open under a new name. 

The building which had housed the thea¬ 
tre that brought the best of the silent 
movies to Montrose has never been torn 
down, but it has been altered over the 
years. A letter in response to our research 
this past summer brought sad news. Only 
a few people in Montrose have a vague 
recollection of the name Dreamland. Most 
people do not even know that this thea¬ 
tre, once so important to the town, ever 
existed. 

■ Chinn's Cave House Gas Station in 
Brooklyn Bridge, Kentucky was billed on 
its Teich advertising postcard as “the 
most unique filling station in the world, 
chiseled out of solid rock ... Average 
temperature the year around in Cave 
House, 57 degrees." The post< did is 
dated 1930 — the year George Chinn 
opened the station. A call to an historical 
society revealed that Chinn was an old 
and well-known name in Mercer County, 
Kentucky where the Cave House was 
located. The society provided us with the 
name of Mr. Chinn’s daughter who was 
able to supply some information aibotit 
the station. 

The daughter immediately remembered 
the day the photograph was taken for the 
postcard. She pointed out the strange 
shadows under the.car (FIG. A). It seems 
she was not allowed to be in the photo¬ 
graph, and she and two friends sat on the 
car s running board to be out of the way. 
The shadows still visible in the postcard 
image are actually their legs. She also 
recalled that at one point another area in 
the rock was cleared, probably for a 


par king lot. A horseshoe-shaped cave 
was discovered and, although not very 
big, it was an added draw for the gas 
station. 

In the early 1940's Mr. Chinn closed the 
station when he entered the United States 
Navy. For a while, Chinn leased the cave 
to the Navy as a testing site for Gatling guns. 

Chinn's Cave House Gas Station still 
exists, but like many other roadside 
structures its curiosity is lost on those 
who pass by. Today, it stands vacant with 
a locked fence around it. 

■ Bishop's Waffle House began opera¬ 
tion on South Boston Street in Tulsa, 
Oklahoma in 1924 By 1936, the third and 
final addition to the chain, Bishop’s Driv- 
In, opened for business. At the time of its 
construction, its location at the edge of 
downtown, smack dab on Route 66, was 
considered prime. The clientele at Bishop's 
changed over the years. One man re¬ 
membered it in the 1940s as the place he 
look his young wife in die early years of 
their marriage. He had especially clear 
memories of the Redwood Barbecue 


One woman remembered losing her 
shoe at the Roadside Rest, while on a 
date there in the 1940s. The shoe was 
dark green suede with red piping on the 
heel and toe, she recalled fondly. She 
had worked it off of her foot while 
seated at her table and, when she was 
asked to dance and tried to find the shoe 
again, undetected by her tablemates, it 
was gone! She had to borrow a shoe 
from her girlfriend to get out to her 
date's automobile. She said she never did 
find out what happened to it. 

The Roadside Rest had not always been 
so large and extraordinary. The first stand 
to take the name of the Original Road- 



Bishop's Driv-ln. Tulsa, OK. Curt Teich postcard. 1941 
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6. Roadside Rest, Oceanside, Long Island, NY. Original photograph for Curl Teich postcard. 1923. 
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Roadside Rest. Oceanside, Long Island, NY. Curt Teich 
postcard. 1936. 


opened and 1936, when an advertising 
postcard was printed for it. The postcard 
shows the dance pavilion with seating for 
hundreds and the new, block long stucco 
structure with a billboard on the roof, 
advertising that, yes ... they still special¬ 
ized in frankfurters. 

The Roadside Rest lasted in its famous 
spot for only forty-four years. It was 
demolished in 1965. 


A third book in the Past Age Postcard 
series featuring postcards from the Teich 
Collection will be available in April, 1989. 
Mostly Moderne: Views From America's 
Past will include twenty-four ready-to- 
mail postcard images of art deco and 
streamlined deco architecture and archi¬ 
tectural ornament. For more information 
about this upcoming publication, contact 
the Teich Collection offices at (312) 526- 
8638 or the National Trust for Historic 
Preservation's Preservation Press. □ 

-KHS and CAP 


side Rest was put up in 1921 (FIG. B), 
serving not dance music under the stars, 
but ten cent frankfurters on a roll; 
Helmar, Murad, and Egyptian Deities 
cigarettes; and Whistle soda pop. Slat 
backed chairs were put out on the grass 


to the side of the stand, for, in those days 
there was no elaborate dining area or 
dance floor. Figure B was taken in July, 
1923. The image was used to celebrate 
the progress the Roadside Rest had made 
in the fifteen years between the time it 



A Winning design in Oberlin Co//ege bandstand competition. 


Starr, S. Frederick, Ed. The Oberlin Book 
of Bandstands , Washington: The Preser¬ 
vation Press. 1987.100 pages, illustrated. 
ISBN 0-89133-128-X. 

Book Review by Michael Jackson 

The Oberlin Book of Bandstands features 
the results of an architectural competi¬ 
tion to design a new bandstand for 
Oberlin College (Ohio). The competition 
results would be primarily of interest to 
architects and designers, but two intro¬ 
ductory essays on the history of band¬ 
stands and band music give the publica¬ 
tion (and the competition) a stronger 
cultural underpinning. The bandstand 
competition was conceived to fill a loss 
in the community, as the original band¬ 
stand had burned down in 1907. Eighty 


years later the rebirth of the bandstand is 
not seen as simple reconstruction, but as 
a challenge to a new generation of archi¬ 
tects to design a structure with a simple 
functional program and a highly complex 
symbolic one. In the words of the com¬ 
petition advisor Charles Gwathmey, 

FAIA, "the architectural implications of a 
competition are nearly ideal in that there 
is no confusion as to the history of type, 
specific meaning, or precedent." The 
varied results of this competition testify 
to this thought. 

Any architectural competition catalog 
tends to be a summary of current 
fashions and theories of architecture. The 
Oberlin competition is no exception. 
Postmodern architecture, in which the 
references to past architectural styles are 


Both Ducks and Diners and Picture Pa/- 
aces can be ordered from the Curt Teich 
Collection by sending a check or money 
order in the amount of $8.00 for each 
book ordered. This amount includes post¬ 
age and handling. 



manipulated with an abstraction of 
detail, was clearly the main architectural 
trend of the competition. The selected 
entries show that many designers took 
their inspiration from the fanciful Victo¬ 
rian bandstands that graced village 
greens during the late 19lh century. A 
few are virtual recreations of the Victo¬ 
rian millwork, but most try to emulate 
the form rather than the details of the 
earlier era. The winning entry, by Cana¬ 
dian architect Julian S. Smith, falls into 
this general classification but goes 
beyond the other similar entries in com¬ 
plexity of thought and illusion (FIG. A). 
His design features the prominent roof 
form of Victorian bandstands, but was 
designed with references to Far Eastern 
pagodas. The design incorporates 
“wheels" and "yokes" to enhance the 
illusion of a wagon partially imbedded in 
the earth. 

The publication's editor and author of 
the essay on bandstands, S. Frederick 
Starr, happens to be the president of 














fi. The Band Stand. Hampton Beach, NH. Curl Teich postcard. 
Ca 1913. 


Oberlin College, which helps to explain 
why the college pursued such a project. 
That such a competition was held, lhal 
the results were as good as they were, 
and that the winning entry was actually 
built made this an exceptional event. 
There have been far too many architec¬ 
tural competitions that resulted in 
"paper architecture" only. Oberlin Col¬ 
lege has helped to restore credibility to a 
process that many architects begrudg¬ 
ingly accept. In recognizing that a band¬ 
stand was an Ideal building for a design 
competition, they performed a service to 
themselves and the architectural com¬ 
munity. 

"Bandstands and American Urbanism" is 
the title of Mr. Starr's summary history of 
American bandstands. The story of the 
bandstand as told here is very much like 
a series of postcard descriptions, with 
frequent references to the illustrations. 
(Unfortunately, the beneficial photo¬ 
graph references have been left out of 
the text.) Mr. Starr has a great enthusiasm 
for bandstands as individual objects as 
well as focal points in the small town 
landscape. To him, they summarize the 
values of turn-of-the-century communi¬ 
ties. The history that is presented here is 
impressionistic with lots of description 
and frequent references to individual 
bandstands. Formally, the story he does 
tell is one of pavilions, generally having 
more than four sides and dominated by 
the roof form (FIG. B). Architecturally, he 
classifies the structures into broad 
themes such as the "Bandstands and 
Nature" or "Bandstands and the City 
Beautiful Movement" (FIG. C). For the 
tone of his introductory essay these classi¬ 
fications are acceptable, but the serious 
architectural student will have to wait for 
a more detailed study on bandstands. 
Margaret Hindle Hazen's summary, "The 
Band Movement" is more accomplished 
than Mr. Starr's at providing historians 
with those factual nuggets that help to 
explain events. It was the early 19th cen¬ 
tury technological developments in 


metal working "that enabled brass instru¬ 
ments to play chromatic and diatonic 
scales, and hence melodies" (page 31). 

By the mid-19th century the common 
availability of the brass instruments that 
resulted from these new technologies led 
to the rapid growth of community bands. 
This growth continued into the 20th cen¬ 
tury. when the jazz age and the music 
hall led to the demise of the community 
bandstand. In between, bands of all types 
and sizes flourished across America, fill¬ 
ing many a bandstand with community 
concerts. 

The cover of the book features a picture 
of a bandstand that is unmistakably taken 
from a postcard view, complete with a 
postmark. Many of the illustrations in the 
book are taken from postcards. Since the 
era of the bandstand's popularity coin¬ 
cides with the era of the postcard's pop¬ 
ularity (the early 20th century), this is not 
an unexpected coincidence. A further 
reading of the credits tells us that many 
of the postcards came from the collec¬ 
tion of Margaret Hindle Hazen, with 
another principal source being the Curt 
Teich Collection. (A survey of the muse¬ 
um's collection reveals that there are 272 
images of bandstands in the Teich 
Archives.) The use of postcards as an 
archival resource for such a large part of 
the visual documentation confirms the 
importance of postcards as historical 
documents. In reading the text, one 
comes across constant references to the 
postcard as the source of information 
about a specific structure. 

The Oberlin Book of Bandstands offers a 
little of everything: a history of band¬ 
stands, a history of bands, and a series of 
architectural drawings of bandshells. The 
historic illustrations are the most charm¬ 
ing part of the publication, though they 
frequently suffer from poor quality 
reproduction. The architectural drawings 
also suffer from a little too much fuzzi¬ 
ness. The most important part of this 
project is the significance of accomplish¬ 
ment. A small town has sponsored an 
international design competition and 
succeeded in building the winning 
project. Many a larger city has failed to 
elicit a large response to their competi¬ 
tions, and many more have failed to 
build the final results. Congratulations 


are in order to Oberlin for their success, 
and for sharing the story with other com¬ 
munities. □ 

Michael Jackson is the Chief Architect 
for the Illinois Historic Preservation 
Agency. He holds an architectural degree 
from the University of Illinois and an 
M.A. in architectural preservation from 
Columbia University. He has practiced 
privately in New York City and New 
Orleans and is the president of the 
Society for Commercial Archeology. 



Band Stand in City Park, Tarpon Springs, Ft. Original 
photograph for Curt Teich postcard. 1926. 




G Band Stand at Basin Park. Eureka Springs, AR. Curt Teich postcard. Ca. 1911. 








Dark Souvenirs 


By Robert Mazrim 

To My Dear Sis, 

This looks just like the cloud 
was before she commenced turning 
oh sis you can never imagine 
what it is like. 

By Dollie. 

Omaha, Neb; Apr. 6,1913. " 

- text from photographic postcard 
depicting clouds “two minutes 
before disaster.” 

A souvenir enables one to recall a spe¬ 
cific point in time. It is a memory stir. A 
moment can be captured and stored. The 
fleeting can be repeated at will — anytime. 
One can recall what was pleasant, per¬ 
haps when pleasant is no longer there. 

Or the moment can be transplanted. The 
memory of an experience can be opened 
and shared with another individual. 

I WAS HERE. 

THIS IS WHAT IT WAS LIKE. 

A natural assumption would be that an 
image sent to a friend would be a pleas¬ 
ant one. That one chooses to save or 
share what one would prefer to expe¬ 
rience. However, we save or share what 
affects us and these things are not always 
pleasant. On the contrary, what is dark 
has tremendous power over us. Its pull is 
not always fought or ignored — some¬ 
times it manages to be indulged. This first 
in a series of articles will look at the var¬ 
ious instances in which dark curiosities 
leak out of the mind and into popular 
culture. 

Postcards make good souvenirs. A photo¬ 
graphic image is an obvious and imme¬ 
diate (yet subjectively inaccurate) des¬ 
cription of place. Before the availability 
of consumer grade photography, post¬ 
cards offered easy and affordable access 
to these images. Beyond its descriptive 
capabilities, the postcard is a product of 
the place itself. It comes from there. It is 
a kind of proof — like saving a stone 
from a foreign place. 

But a postcard says more than where a 
person has been. There were decisions 
made regarding the manufacture and 
purchase of a particular image. The moti¬ 
vations behind these decisions act as a 
kind of barometer to the culture in 
which they functioned. It is not the card 
that is important, it is the card's existence 
that is important. 

The motivations in regard to the manu¬ 
facture of a postcard are the same as for 
the manufacture of any other product — 
profit. But in order to make a profit, the 
manufacturer must have a good idea of 
what the consumer is willing to buy. He 
must find a need and fill it. Buying an 
image is not the same as buying tooth¬ 
paste or sunglasses. The need is not a 
utilitarian one. It is an abstract need that 
is very much a result of attitudes of the 
culture from which it comes. When one 
looks at five or six images of a particular 
area produced during the same time 



Remains of Nitro Clycerin Factory after Explosion. Curt Teich postcard November 1903. 


period, one is looking at what the manu¬ 
facturer believed to be examples of what 
would most interest the public about that 
place. The choice of six images from the 
literally thousands of possible photo¬ 
graphs of a particular area is a decision 
based on those abstract needs of the 
“average” consumer and actually 
requires a certain level of cultural under¬ 
standing. Many times this means an 
understanding of what inspires curiosity, 
and satisfies it, or of what is mysterious, 
and unveils it. So often, these are dark 
things. 

Disaster lakes many forms, from the per¬ 
sonal and abstract to the public and 
obvious. During the period in which the 
Teich Company produced most of the 
postcards containing disastrous images 
(1900 - 1925) the relationship people had 
with their environment was different 
from ours today. They were more sus¬ 
ceptible. Technology was young and still 
weak in many places. Rampant fire, dis¬ 
ease, and industrial collapse were much 
more common, especially in smaller 
communities where the latest in safe¬ 
guards against calamity had not yet 
reac hed. Lives were less under control. 


Our view of the world has changed over 
the last eighty years and with that change, 
the way in which we are threatened by 
disaster. At the turn of the century, the 
fear of dying from small pox or being 
crushed by a folding machine at the fac¬ 
tory was a very real fear and easy to 
imagine. Personal catastrophe was a 
common and familiar occurence. Nearly 
everyone knew someone who had expe¬ 
rienced great physical tragedy - it was 
not at all foreign. 

If not eliminated, these particular threats 
have been greatly reduced. But with the 
growth of the technology that prevents 
these kinds of disasters, new and greater 
ones have been introduced. The individ¬ 
ual has a different relationship with the 
threat of long term environmental con¬ 
tamination or nuclear holocaust than 
with contracting diptheria or being 
pinned under a tree. The new dangers 
are less personal. They have become glo¬ 
bal threats which have yet to be expe¬ 
rienced. The media supplies us with 
images of the scenario, out these images 
look like the movies, and in fact are a 
form of entertainment, so it is difficult to 
identify with or fear these types of 



AN EXPLOSION IN THE MINE AND ITS VICTIMS 


Curt Teich postcard Pennsylvania. 1913. 



threats. This distance also makes them 
easier to ignore. Real experience has 
been replaced by imagined experience. 

We still maintain a fascination with these 
subjects. What is dangerous will always 
be curious, but our curiosity is constantly 
being satisfied by media barrage. There is 
no reason to save a physical item to bring 
out and fill the need of indulging in 
these thoughts. New information is 
always available. This was not the case at 
the time these postcards were manufac¬ 
tured. There was no such thing as “mass 
communication". Images relating to any 
subject were few and far between. These 
gaps could be filled with objects like 
postcards. Objects that were intended to 
be kept — to be saved for repeated view¬ 
ings when access to images was restricted 
by the absence of media. It is important 
to note that, in the format of a postcard, 
the majority of “news" events (one-time, 
unplanned events) were disaster related - 
as if this type of event was of the most 
commercial interest. 

Examining disaster's effect after the fact 
with a comfortable object such as a post¬ 
card was facing the dark thing and satis¬ 
fying the curiosity with nothing at stake. 
This could be done in the safety of one's 
own home. 

One could save a piece of the wreckage 
(FIG. A) or purchase a readymade in the 
form of a postcard at the local Woolworths 
(FIG. B). The function was the same. They 
were souvenirs. Curious objects to be 
shared with an intrigued friend. Shared 
while standing in a shadow. □ 


Robert Mazrim holds a B.F.A. from the 
School of the Art Institute of Chicago. He 
has recently come on staff as a research 
aid with the Teich Collection. 


How to find it in the 
Teich Collection . . . 


The following subject headings 
from the Teich Collection's com¬ 
puter index could be searched for 
topics related to this article: 

DISASTERS/weather 

DISASTERS/shipwrecks 

DISASTERS/fire 

DISASTERS/flood 

DISASTERS/aviation 

DISASTERS/earthquakes 

EVENTS/weather 
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A. Curt Teich postcard. 1926. 
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SHENANDOAH WRECKAGE AFTERSOU VEN lR HUNTERS WERE DONE NEAR AVA OHIO 

Curt Teich postcard. 1926. 



B. Devastation after "Big Fire". Burnside, KY. Curt Teich postcard. 1908 
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Museum Receives 
Federal Grant 

The Lake County Museum and its Curt 
Teich Collection were among six Chicago 
area museums which received federal 
grant funds from the Institute of 
Museum Services (IMS); money es¬ 
pecially earmarked to accomplish con¬ 
servation and preservation tasks. For the 
1988 round of grants, IMS distributed 
three million dollars to two hundred 
museums, historical societies, and zoo¬ 
logical and botanical parks nationwide. 

The Lake County Museum received 
$2,510 to purchase two recording 
hygrometers, a light meter for monitor¬ 
ing case lights in exhibit areas, and a 
handheld hygrometer for spot checks of 
temperature and relative humidity. One 
of the two recording hygrometers will be 
a permanent fixture in the Teich Collec¬ 
tion building, where it will be used to 
take readings of temperature and relative 
humidity on a twenty-four hour basis. 
Currently, readings in collection storage 
areas are taken manually, five days a 
week, once a day. I he data from such a 
system is not complete and the new 
hygrometer will make a great improve¬ 
ment in monitoring the environment in 
the Teich Collection. □ 
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Membership 

Growing 

This past year many new names have 
been added to the Teich Collection 
membership list. We greatly appreciate 
our new members and those who have 
continued to support us over the years. 
We are very happy to announce that four 
of those new members have been major 
benefactors to the Collection, donating 
five hundred dollars or more. We thank 
the Glore Fund, Mr. Michael Incopero, 
Mr. Dennis Spence, and painter and 
author Mr. John Baeder. 

Chicago's Windy City Postcard Club 
again donated proceeds from their June 
show to the Teich Collection. Over six 
hundred dollars was given to the Collec¬ 
tion as a result of the event which is 
billed as "the Midwest's greatest picture 
show." 

Membership and donation money is 
used to maintain quality preservation of 
the Collection and to provide ways of 
making its resources available to the 
public. □ 

-CAP 

Indicia 

Images from the Teich Collection are 
included in an increasing number of 
ublications. Indicia is an annotated 
ooklist of recent publications in which 
Teich Collection images appear. 

□ Parr, Jan. "Wish We Were There," 

Chicago Magazine, Volume J8, 

Number 2, February 1989, pp 88-89. 

Written from an interview with Ralph 

Teich, the youngest and only surviving 


son of Curt Teich, founder of the 
Teich Company in 1898, and from 
touring the Teich Collection facilities, 
this article discusses the Teich Com¬ 
pany itself and its connection to 
Chicago. Color reproductions of post¬ 
card images, including several of the 
places familiar to the Chicago area, 
give the article visual interest. 

□ Pyle, Christine A. "Facts About Arti¬ 
facts: The Curt Teich Postcard Collec¬ 
tion in Wauconda, Illinois," Pharmacy 
In History , Volume 30, Number 4, 

1988, pp 192-194. 

This article, which includes a general 
overview of the creation and opera¬ 
tion of the Lake County Museum's 
Teich Collection, focuses on use of 
the Collection's images for research 
on topics related to drug stores, the 
pharmaceutical industry, medical 
supplies, and health care marketing. 

Pharmacy In History is a quarterly 
publication of the American Institute 
of the History of Pharmacy, University 
of Wisconsin, Madison. 

□ LaRoue, Samuel D. and Ellen j. 
Uguccioni. C oral Cables In Postcards: 
Scenes From Florida's Yesterday. Dade 
Heritage Trust, Inc. 1988. 56 pages, 118 
illustrations. ISBN 0-9620565-0-2. 

This short book describes both the 
idealistic and practical genesis of 
Coral Gables, Florida, "the winter 
capital of American culture", founded 
in 1921 by real estate developer 
George Merrick. Profusely illustrated 
with postcard views, line illustrations, 
and reproductions of leaflets and 
advertising, the book also includes a 
brief overview of the popularity of 
postcards and their current documen¬ 
tary use. 

□ And, coming out in April, 1989, watch 
for the next volume in the Preserva¬ 
tion Press' Past Age Postcard series, 
published cooperatively with the 
Teich Collection and illustrated soley 
with images from the Collection: 

Mostly Moderne: Views From Ameri¬ 
ca's Past. Introduction by Richard 
Striner. Washington: The Preservation 
Press. April 1989. ISBN 0-89133-150-6. 

From the zigzag and ziggurats of Art 
Deco skyscrapers to the sleek, stream¬ 
lined look of storefronts, progressive- 
minded businesses and designers 
between the two world wars helped 
to usher in a new architectural era. 
Collected in Mostly Moderne are 
twenty-four full-color fantasies from 
this period of architectural optimism. 
Read more about this upcoming 
publication in the next issue of the 
Postcard Journal. □ 
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Teich Building 
To Be Renovated 

Recently the Curt Teich Company build¬ 
ing, located at 1733-1755 West Irving Park 
Road in Chicago, was purchased by a 
Chicago architectural firm, Fitzgerald 


Associates Architects. Renovation of the 
building into loft apartments is expected 
to begin next spring. An attempt is being 
made to achieve landmark status for the 
Teich building as well as several others in 
Chicago's Lakeview district. 



The buildings remain very much as they 
were when occupied by the Curt Teich 
Company and are in need of very little 
repair. The three-story West Building is 
the older and more distinctive of the 
iwo. The exterior walls are load bearing 
masonry intricately detailed with cor¬ 
beled brickwork and arched window 
leads. A peak-roofed tower at the 
northwest corner of the West Building 
denotes the former office space of the 
company. Its interior remains as orig¬ 
inally built with wooden wainscotting, 
decorative wrought iron railings and a 
vault which once housed the company's 
records. The five-story East Building's 
floorings are identical in size to the West 
Building, but they are designed to carry 
heavier floor loads. 

The Teich Company was established in 
1898 and operated in Chicago until 1974. 
As the company prospered, they moved 
from the original plant on Clybourne 
Avenue to LaSalle and Ohio Streets and 
finally purchased the facility at 1755 W. 
Irving Park in 1911. □ 
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the i Ufi felt Company operated In Chicago 
from 1898 to 197*1 as a printer of postcards, 
advertising pamphlets and brochures, maps, 
blotters, and sundry other printed Items, i he 
company eventually became the largest volume 
producer of postcards in the world. Over the 
span of 7f> years •>< business, rdi h saved 1 1 
of everything his firm printed, Including must of 

the original photographic and layout work. In 
this way he established an industrial archives 
that now exists as the nucleus of the Curt Teich 
Postcard Collection at the l ake County Museum. 
It is the intention 61 the Museum to preserve 
this resource and to research and analyze the 
importance postcard views have for under¬ 
standing the history of 20th century America. 
The POSTCARD JOURNAL is published quar¬ 
terly by the Lake County Museum: Curt teich 
Postcard Collection, which is a section of the 
Lake County Forest Preserve District. ISSN- 
07430-7617 

Rebecca Goldberg, Museum Supervisor 

Katherine Hamilton-Smith, Curator of Special 
Collections; Editor, the Postcard Journal 

Christine A. Pyle, Assistant Curator of Special 
Collections 

Subscription to the Postcard Journal is a benefit 
of membership to the Curt Teich Collection. 

The Lake County Museum is a not for profit 
agency. 

Lake County Museum, Lakewood Forest Pre¬ 
serve, Wauconda, Illinois 60084, U.S.A, 

(312) 526-8638/526-7878 
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The Museum is located about 40 miles northwest of Chi¬ 
cago in the Lakewood Forest Preserve, Route 176 and Fair- 
field Road, Wauconda, IL 60084 (312) 526-8638. 
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